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  International Federation of Aromatherapists


CODE OF ETHICS

Introduction
Any class of member of the International Federation of Aromatherapists who is in practice will be expected to follow this code of ethics and to conduct himself/herself and to practice in such a manner as to uphold and maintain the high standards of the profession of aromatherapy.  This code of ethics is divided into three sections and the aromatherapist is expected to observe all three parts of this code of ethics at all times.  These three sections govern the attitude and behavior of the aromatherapist towards clients, the general public and fellow members of the Federation.
1 a)
The member must recognize that the primary obligation is towards the client and at all times must practice his/her skills to the best of his/her ability for the benefit of the client. The comfort and welfare of the client must always have priority over any other requirement.
   b)
Consultation, assessment and treatment should only be carried out with full consent of the client (or the parent or  guardian in the case of minors).
   c)
Any knowledge gained during consultation and assessment or in the course of the professional treatment must not be divulged to anyone without the client's consent, except where required by law.
   d)
A member of the Federation must not deliberately mislead for his/her own gain a client seeking advice or treatment.
    e)
All reasonable care must be taken to ensure adequate hygiene, quality of material supplied and safety of equipment used.
    f)
A member shall be free to choose whomsoever he/she shall accept for professional treatment.
    g)
A member must ensure that his/her professional practice is fully covered by a substantial professional indemnity insurance and public liability insurance.
    h)
A member should not knowingly treat any person needing medical treatment without the approval of their doctor.
2  a)
The member's premises or clinic should be maintained in such condition as to reflect credit on the profession of aromatherapy.
b)
A member shall be free to advertise his/her professional services in any way provided that it does not bring discredit on the profession of aromatherapy.
c)
Contributions to newspapers, journals, professional papers and other published works may appear over a member's name and qualifications.
d)
Professional stationery should be of an acceptable standard stating name, qualifications, relevant professional activities, address, telephone number and practice hours.
3  a)
A member must not attempt by any means to entice a client to leave another aromatherapy practitioner to become his/her own client.
b)
In cases of referral of a client to a member by a colleague, no form of commission or split fee may be paid or accepted.
c)
Members must present a united front to the public and should not imply criticism of colleagues either in writing or verbally, before clients or the general public.
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